
Bilingual Market Reach: 

We expanded our bilingual
capabilities to engage
Spanish-speaking
prospects, broadening
market reach in key regions
and driving additional
revenue from Latin
American and Caribbean
markets. 

In a highly competitive market, our client
needed a partner capable of not only
generating high booking volumes but
also maximizing revenue from every
interaction. 

THE CHALLENGE
The challenge was to integrate robust
analytics, efficient follow-up, and targeted
upsell strategies to capture every opportunity
—transforming every lead into measurable,
incremental revenue. 
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Outcomes
Over $30M+ in Annual Revenue: 
Our strategic interventions have
driven a combined revenue
contribution exceeding $30M over
the last year—with stateroom
bookings and premium upsells
both playing key roles.
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For a leading hospitality and tourism client, our long-term partnership has
fueled exceptional revenue growth. Through a comprehensive multi-channel
contact center, we’ve consistently captured new business across diverse
itineraries, including the Bahamas, Cozumel, and the Caribbean.

Enhanced Market Penetration: 
The integration of bilingual support
not only improved communication
with a broader audience but also
significantly contributed to revenue
uplift, demonstrating a replicable
model for hospitality executives.

Outbound Strategies: 

Tailored follow-up initiatives
ensured no potential lead
went uncontacted, while
personalized outreach
converted opportunities into
premium bookings.

Customized Upsell: 

By leveraging data-driven
segmentation and targeted
messaging, we effectively
increased revenue from
premium upgrades and
additional services. 

Operational Support:

Extended operating hours
and multi-channel
engagement enhanced our
ability to capture and
convert leads at any time,
meeting the diverse needs
of global travelers. 


